
  TOP 10 TIPS  

ON HOW TO GENERATE PR ON A BUDGET 

 

 

 

PR can seem daunting to a small business, and although you don’t 

have the luxury of massive budgets afforded to large corporates, it 

doesn’t mean you can’t give it a go. 

But where to start,  and what to do? Below are some tips on how to 

dip your toe into the water; what tactics you can implement which 

will not only be effective at getting some media presence, but also 

won’t break the bank. 

The biggest cost to you is time – I won’t lie, it’s not an instantaneous 

process, but slowly, slowly, catchy monkey. What you’re doing is 

creating relationships, and by knocking at the door on a regular basis, 

you’ll eventually find that the door opens, and your target audience 

will begin to know who you are, and want to do business with you. 

So, here’s 10 things that you can do to help generate some media 

coverage for your brand: 
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1. GET TO KNOW YOUR MEDIA. 

Compile a list of all the publications that your target audience will read; 

regional, trade, national. Online, blogs, magazines and newspapers. Then read 

them. Make a list of all the journalists that are writing topics that are of 

interest to you. Note which days/issues certain columns are issued. Look for 

opportunities where you can comment. You could write a letter to the editor, 

respond to an online article in the comments, all will help to get to know the 

publications, and also the journalists. 

 

2. WRITE A PRESS RELEASE. 

When you have some news to tell, then you can write a press release to tell 

the media about it. The release should be no more than one side of paper, and 

you should ensure that the first paragraph has all of the relevant information 

up front, many journalists won’t read past this, so you need to capture their 

attention. Include all your contact details so the journalist can get in touch if 

they have any queries, or want a photo etc. Through your ‘getting to know the 

media’, you should hopefully have identified the most relevant journalist to 

target on each publication, so email it to them. 

 

3. EVENTS. 

Whenever you hold an event for your customers, think about inviting 

journalists along too. It’s a great way for them to keep up to date with what’s 

going on in the industry too. They may well cover the event after attending, 

particularly if you’re launching something of interest. 
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4. KEEP UP TO DATE WITH THE NEWS AGENDA. 

You are an expert in your industry, and journalists are always on the lookout 

for commentators. The key here is to think about the occasions where you can 

add value to what’s going on in the news. For example, if you’re an estate 

agent, then there may be opportunity to comment on your local housing 

market to tie in with interest rate announcements, or latest house prices. 

Begin by jotting down two or three lines in response to the announcement, 

email it straightaway to the journalist, and offer yourself to be available if they 

need. You need to be quick off the mark, within an hour tops of the 

announcement being issued. 

 

5. USE SOCIAL MEDIA. 

Ensure you’re following the right journalists on Twitter and LinkedIn. Consider 

responding to posts that journalists add, but only if your comments add 

something, don’t comment for the sake of it. Think about writing a blog to tell 

your news as opposed to a press release and uploading to your social media 

platforms, and sending it to journalists through their social media profiles too. 

Keep an eye on trending topics too, you can add to the conversation if 

relevant, use the hashtag to your advantage. Journalists might also be tweeting 

about what events they are attending, you could go along too, there’s no 

substitute for meeting face to face. 

 

6. THINK ABOUT VIDEO AND AUDIO. 

You can be your own roving reporter. Filming interviews, or coverage for your 

event, or just filming yourself commenting on an industry topic and sending it 

to journalists could be a way of getting yourself featured. News outlets 

recognise the power of video, and so if you’re providing the content for them, 

and making their job easier, then they may just feature it. 
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7. OFFER FREEBIES. 

If you sell a product or a service, why not give a journalist a free taster? The 

proof of the pudding is in the eating, and if a journalist likes what he or she is 

trying, then they’re more likely to feature it. It’s a great way to get noticed, and 

the only cost to you is the price of the sample, or time given. 

 

8. TRADE EVENTS AND SHOWS. 

Journalists always attend shows and events that are relevant to their industry. 

It’s a great way for them to gather stories, catch up on latest news and going-

ons, and in your case, to meet new contacts. If you’re exhibiting, then it’s 

worth ensuring you’re included in all the pre-show material. Ask the organisers 

if there’s a press pack going out to journalists, and ask if you can include some 

of your information in that. You can always try and contact a journalist and see 

if they’re available to stop by your stand, particularly if you’ve got some 

freebies to offer! 

 

9. USE WHAT YOU’VE GOT. 

Many businesses will have lots of data about their customers, and/or industry, 

and not realise the potential for it to be an interesting news story. You want to 

ensure that none of it is commercially sensitive, but think about whether you 

could compile some interesting stats from your customer insights. Trends 

always work really well with journalists, for example, if you can see that 

lettings for 3 bedroom houses has risen by 100% over the past year, that might 

be interesting to a property journalist. Think about the reason why, and 

include some commentary around it, and you’ve made yourself a news story. 
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10. SAY AND DO SOMETHING DIFFERENT. 

There are probably lots of people in your industry commenting in the media 

already, and journalists will be receiving hundreds of emails each day. So 

whatever you do, it has to stand out from the crowd. Controversy is always a 

good way to attract media attention, so it could be a good tactic to secure 

media coverage. But weigh up the risks before you go storming in, you don’t 

want to be controversial for the sake of it, or at the risk of ruining your 

reputation. So, if that’s not for you, there’s other ways to be different. Stunts 

are a good way of getting your message across in an unusual way. They don’t 

have to be expensive, just eye catching enough to grab the attention of the 

public and the media. So get your thinking cap on, and go for it! 

 

 

So, that should give you some ideas to get you started, don’t be afraid to give it 

a go. You might not succeed to start with, but it’s important to keep trying, you 

will eventually hit the mark. As you get to know journalists and how they work, 

you’ll understand what you need to give them that they can use. 

If this has given you some ideas, but you’d still like some advice, then please 

get in contact, I’m more than happy to chat: 

 

Sarah Whelband 
 

Tel: 07968 104 695 

Email: sarah@sarahwhelband.com 

LinkedIn: Sarah Whelband 

Facebook: Sarah Whelband 
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